
SOUTH EDMESTON 
— Chobani has closed out 
another successful year full 
of new developments, growth, 
employee support, and a pos-
itive impact on their commu-
nity.

Founded in 2005 by 
Turkish immigrant Hamdi 
Ulukaya, Chobani has grown 
to be the number one Greek 
yogurt brand in America, 
manufacturing high-quality 
yogurt, oat milk, and cream-
er with natural ingredients 
and no artificial preserva-
tives. They also began sell-
ing cold-pressed espressos 
and lattes on tap at cafes 
nationwide, and Ready to 
Drink (RTD) coffee bever-
ages at retail establishment 
after their acquisition of La 
Colombe in 2023.

“Chobani is a purpose-driv-
en business that puts people 
over profits with a mission 

to bring better food to more 
people. But our commitment 
goes beyond the food we 
make – how we make it, 
the ingredients we choose, 
and the positive impact it 
has on the world matters,” 
said Chobani Senior Vice 
President of Operations Nate 
Gundlach. “That’s why we 
put our suppliers, our people, 
and the communities we call 
home at the center of all we 
do.”

“Chobani believes in inno-
vation that results in nutri-
tious food, accessible to 
everyone. We’ve now grown 
beyond yogurt, evolving with 
the changing behaviors of 
consumers to expand in dairy 
and non-dairy foods, always 
delicious, and always nutri-
tious,” he added.

The Chobani plant in South 
Edmeston employs over 
1,000 people, and globally, 
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Chobani focuses on community impact in 2024

Chobani is committed to fighting hunger, so in 2024 they launched Super Milk, a high-protein, fiber-rich, and shelf-stable dairy 
product for donation purposes only. (Submitted photo)

Catholic Charities of Chenango County offers services and support to all vulnerable populations within the service region and serves more than 10,000 Chenango County residents each year and 
is predominately funded by federal, state, and local grant funding and Medicaid billable services. (Submitted photo)
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NORWICH — Catholic 
Charities of Chenango 
County (CCofCC) is a diverse 
human service agency serv-
ing the greater Chenango 
County area and offers addi-

tional programming located 
within surrounding counties. 

Catholic Charities offers 
services and support to all 
vulnerable populations within 
the service region and serves 
more than 10,000 Chenango 
County residents each year 
and is predominately funded 
by federal, state, and local 

grant funding and Medicaid 
billable services. 

The non-profit organization 
brings funding into the local 
community and is invested 
directly into the community 
through salary and employ-
ment, purchasing of goods 
and services, and service 
delivery.

“Catholic Charities feels 
that our most important 
resource is our community 
and the collaborations we 
have with other communi-
ty partners,” said Catholic 
Charities Director of 
Operations Jeff Chesebro.

“The county is fortunate 
to have such a high level 

of partner engagement, and 
community dedication,” 
Chesebro added.

Catholic Charities 
Executive Director Robin 
Cotter said one of the most 
important projects they 
worked on was develop-
ing a warming center for 
the unhoused, located on 

Mechanic Street.
“Chenango County 

unhoused population was 
our focus and finally we got 
the center up and running 
through grant funding which 
allows the center to be open 
year round, not just from 

Continued on page 33



February 5, 2025PROGRESS CHENANGO 202532 - THE EVENING SUN

SARAH GENTER
EVENING SUN

Norwich Community Kitchen offering free meals to those in need

NORWICH — The Norwich 
Community Kitchen serves up 
free hot meals every Tuesday 
at the St. Bartholomew’s Parish 
Center, located at 81 East Main 
Street in Norwich. The doors open 
at 4 p.m. and volunteers begin 
serving dinner at 5 p.m.

The Community Kitchen was 
founded in 2010 with the goal of 
meeting the needs of the commu-
nity and to encourage community 
involvement.

Norwich Community Kitchen 
Spokesperson JoAnn Testani 
emphasized that the free meals are 
open to everyone in the Chenango 
County and surrounding commu-
nities, no questions asked.

Volunteer workers with the 
Community Kitchen said the 
weekly meals are not just for 
those in need, but also for peo-
ple to come together, make new 
friends, visit with old friends, and 
enjoy each other’s company.

“It’s a special point to attend 
the weekly gathering, not only 
for the free meal but also for 
the conversation. It’s an important 
part of our community. It really 
brings people together, and we 
find that it’s a family friendly 
type of atmosphere,” said Testani. 
“Everyone in the community is 
welcome to attend. We enjoy any-
one that would like to help or just 
come down for a nice dinner.”

“We have little place mats for 
kids with crayons that they can 
color, to keep them busy,” she 

added. “[For] Halloween we made 
little trick or treat bags. We try to 
make it a little more, not just some 
place to come and eat your dinner 
and then get out.”

The Kitchen offers a variety 
of meals, which includes the 
main dish, a vegetable, dessert, 
and drink options. Testani said 
Chobani also generously donates 
a supply of yogurt each month for 
the weekly dinners.

Some of the meals served at 
the Community Kitchen include 
macaroni and cheese, barbecue 
chicken sandwiches, chicken and 
biscuits, spaghetti and meatballs, 
hamburgers and fries, beef stew, 
and more.

Testani said the weekly 
menus are posted on community 
Facebook pages each week, such as 

Chenango County Scanner Nerds, 
Chenango County Community, 
Chenango County Community 
Resources, and more.

The Norwich Community 
Kitchen opens in September each 
year and serves free meals every 
Tuesday until the end of May. 
They also follow the Norwich 
City School District calendar, and 
close on school closing days as 
well as snow days.

Each week the Kitchen is able 
to serve an average of 80 people, 
and it’s all thanks to the dedicated 
volunteers who set up, cook the 
meals, serve dinner, and clean up 
afterwards.

Volunteer workers with the 
Norwich Community Kitchen said 
they have benefited greatly from 
the kindness and generosity of 

community members, organiza-
tions, and businesses whose con-
tributions make the free weekly 
meals possible.

“Thank you to the support of 
the many individuals who help 
make our Community Kitchen a 
great success. Without their gen-
erosity or support, it wouldn’t be 
available,” said Testani. “We’re 
very, very fortunate to have such 
a great community that we have 
so many people who support us.”

For more information on the 
Norwich Community Kitchen 
or to inquire about volunteer-
ing opportunities, contact the 
St. Bartholomew’s Parish Center 
Office at 607-337-2215.

Free hot meals are available at the Norwich 
Community Kitchen every Tuesday at the St. 
Bartholomew’s Parish Center, located at 81 East 
Main Street in Norwich. (Photo by Sarah Genter)

Every Tuesday the Norwich Community Kitchen provides free dinners that are open to all. 
The weekly meals include the main dish, a vegetable, dessert, Chobani yogurt, and drink 
options. Doors open at 4 p.m. and volunteers begin serving dinner at 5 p.m (Photo by Sarah 
Genter)
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The Health Partner Summit in 2024 offered collaborations between Chenango County Health Department Commissioner Dan 
Auwarter, henango County Department of Social Services Patti Hodge, Catholic Charities Executive Director Robin Cotter and 
Director of Operation Jeff Chesebro, along with Liz Warneck from Chenango County Behavioral Services. (Submitted photo)

October through March,” 
said Cotter.

“When we see a problem in 
the community, our mission 
is to find solutions for that 
issue,” Cotter said. “We work 
tirelessly for the community 
with no regrets.”

“One of the best parts of 
serving Chenango County is 
just being part of the won-
derful community itself,” 
she said. “Most of our staff 
and Board members live 
in Chenango County, so it 
makes our work very person-
al and rewarding.”

Cotter explained they 
always receive strong sup-
port from members of the 
community and continue to 
work with individuals, fam-
ilies, businesses, agencies 
and local government with 
their projects and services, 
to ensure they are address-
ing the needs the communi-
ty members feel are import-
ant to them, not just what is 
available to offer.

Major Plans for 2025 and 
challenges

Chesebro said CCofCC 
received $7.84 million in new 
contracts over the past two 
years and most of their new 
programming is related to 
serving the homeless popula-
tion in the area.

“The funding that we have 
received is a combination of 
capital and operating funds,” 
said Chesebro.

“We are currently working 
on a project in the Town of 
Norwich where we are devel-
oping 12 tiny homes that will 
provide permanent support-
ive housing and emergency 
housing to homeless individ-
uals in our community,” he 
said.

“This program will offer 
seven day a week support to 
people who are chronically 
in need and require a level of 
service that is not provided 
by traditional housing oppor-
tunities,” Chesebro added.

He also noted this increase 
in new funding has led them 
to offering many new job 
opportunities within the 
community and additional 
employment opportunities 
will be available as projects 
progress.

Chesebro said the unhoused 
are not associated with where 
they come from but where 
they are at the moment.

“Homelessness is a “where 
found” problem in the eyes 
of the state and local gov-
ernment,” Chesebro said. “In 
regards to where they come 
from, whether they are local 
or not, if they are in our com-
munity, they are local.”

Cotter agreed, adding they 
are seeing an increased num-
ber of individuals and num-
bers are increasing across the 
country.

“There is very little hous-
ing anywhere,” she said. “But 
the unhoused are looking for 
a place to live, yet it’s diffi-
cult as resources are limited.”

Chesebro said they see 
familiar and unfamiliar peo-
ple but just because they’re 
not familiar doesn’t neces-
sarily mean they are from 

somewhere else.
They focus a lot of time 

and energy on the unhoused 
and have continual services 
in housing.

Cotter said they are also 
planning on expanding the 
warming center to include 
a hybrid model to meet the 
needs of Chenango County 
for sheltering.

Chesebro noted they’re 
working closely with the 
Department of Social 
Services (DSS) to identify 
the needs of the community 
and trying to design a pro-
gram that not only meets the 
needs of the local community 
but is also a cost effective 
approach.

He said the Chenango 
small rural community  isn’t 
funded as well as larger 
urban areas.

“Basically, what we’ve 
come up with is the idea of 
co-locating resources togeth-
er in order to maximize the 
benefit and minimize the cost 
of the program,” he said.

“So, we’re looking to 
relocate the warming cen-
ter to a single site and on 
that site, we would co-locate 
other resources with some of 
the county staff, hopefully 
including some of the DSS 
Staff and the Safe Options 
Support (SOS) program,” 
said Chesebro.

He stated it would work as 
a continuous program from 
the bottom up so people 
could enter with very min-
imal requirements and exit 
to permanent housing in the 
end and still have all of the 
supportive services added in.

The focus has shifted 
over the years

Chesebro said Catholic 
Charities has changed over 
the years by moving from 
a quantitative approach to a 
qualitative approach.

“We’ve shifted our focus to 
more of a qualitative approach 
and put a lot of effort into 
expanding the quality of the 
resource we provide to peo-
ple, which in turn looks more 
like an expanded level of ser-
vice as opposed to focusing 
so much on the quantitative 
approach,” he said.

“The hybrid shelter is 

an example by providing a 
cost-effective quality service 
at one site that hopefully 
exits people to a successful 
outcome,” Chesebro added. 
“Instead of just meeting their 
basic needs at where they’re 
at, it gets them to a point 
where they are self-suffi-
cient.”

Hopes and challenges in 
2025

Chesebro said they are cur-
rently working on Shadows 
Rest, their tiny home devel-
opment, which should be 
under construction in early 
2025 and finished within that 
year.

“We are also currently 
working with numerous com-
munity partners to secure a 
location that will be used for 
a Homeless Services Center 
which will include a Drop-in 
Center, Low Barrier Shelter 
and co-located community 
services all at one location to 
address the growing home-
less needs in the communi-
ty,” he added.

He said many private and 
public entities and individu-
als are collaborating to devel-
op and design this innovative 
project and it will be located 
on East River Road.

“We are hopeful that parts 
of this project will be estab-
lished in 2025, and complete 
development will be finished 
within the following years,” 
said Chesebro.

Chesebro said some of the 

benefits of the local rural 
communities is a high level 
of collaboration from other 
local parties, both public and 
private.

“That doesn’t happen fre-
quently and is usually found 
in bigger urban areas,” he 
said. “That allows us to help 
address needs in a more 
refined way and we are able 
to target those needs without 
a lot of issues.”

He also noted other chal-
lenges come with limited 
resources and a lower popu-
lation density.

“The way a lot of our 
Catholic Charities programs 
operate is based on the num-
ber of services we provide or 
the capacity to provide that 
service,” he said. 

“So for us to find that 
funding to provide addition-
al programming is a little 
more challenging because the 
number of people we serve is 
sometimes not high enough 
to meet the requirements for 
grant funding,” Chesebro 
added.

He stated that is the reason 
why they have to be unique 
in their approach with proj-
ects, such as the hybrid shel-
ter model.

“It’s a realistic solution for 
a rural area because we don’t 
have the population densi-
ty enough to have all three 
programs individually,” he 
added.

“But collectively on one 
site, it gives us the ability to 

meet the current needs of the 
community and address the 
financial hardships that are 
presented by our lower popu-
lation,” said Chesebro.

Cotter said they’ve been 
very successful in attracting 
professional talent and even 
have someone with a doctor-
ate on staff.

“We’ve stabilized over the 
past couple of years and our 
retention rate is high,” she 
said. “We’re not seeing a lot 
of turn over and I think peo-
ple come here because of the 
mission and the programs we 
operate.”

Yet, Cotter concluded, “It’s 
a challenge to keep entry 
level positions filled.”

Chesebro said, “Oftentimes, 
our entry level positions are a 
stepping stone to what some-
one really wants to do.

“We get a lot of college 
students and once they 
receive their desired degree, 
they go toward the path they 
were educated in,” he added. 
“And as a non-profit we can’t 
always compensate at the 
same level as private entities, 
with the same type of entry 
level, and often that plays 
into the factor.”

Changes and future plans
Chesebro said in the last 

few years they’ve seen an 
increase of poverty and 
unhoused people.

“That’s been a very big 
change for our community 
and trying to adapt to chang-
ing culture here and being 
such a rural area, we were 
one of the last to actually see 
the physical street homeless 
people and possibly one of 
the last to react and adjust 
to that culture of people,” he 
said.

Through their program-
ming, they have adapted with 
the change to try to meet 
the community needs and 
address the needs of the peo-
ple in the community.

Cotter agreed and noted 
those in need also include the 
elderly and the ALICE popu-
lation. She said ALICE stands 
for Asset Limited Income 
Constrained Employed pop-
ulation and is a common uti-
lizer of services, food and 
rental services.

Chesebro added, “Their 
lack of funds are not because 
they’re unemployed or under 
employed, it’s because they 
can’t meet the current infla-
tion with the income they 
have.”

He explained the Catholic 

Charities program provides 
food security through their 
‘Roots and Wings’ program 
and supportive housing to 
eligible people with a rental 
based subsidy, care coordina-
tion for people with chronic 
medical needs and more.

Cotter said, “We meet peo-
ple where they’re at and try 
to connect them to the ser-
vices we currently offer. If 
we don’t offer those services, 
we try to come up with solu-
tions.

“Catholic Charities pro-
vides services to more than 
10,000 individuals a year in 
Chenango County,” she said. 
“All these individuals meet 
the requirements for ser-
vices as established by fund-
ing sources, which include 
low-income thresholds.”

According to the 2023 
CENSUS data Chenango 
County has 45,920 residents 
which means that Catholic 
Charities supports more than 
21% of the entire population 
of Chenango County in some 
way.

CCofCC currently employs 
66 people, many of which 
have a bachelor’s degree or 
higher education.

The Main Office location 
that hosts numerous case 
management and housing 
services is open Monday 
through Thursday, 8 a.m to 
5 p.m. and Fridays, 8 a.m. to 
12 p.m.

Emergency services cen-
ter, Roots & Wings is open 
Monday, Tuesday, Wednesday 
and Fridays 9 a.m. to 4 p.m. 
and Thursdays, 8 a.m. to 12 
p.m. Residential and housing 
programs are open 24 hours a 
day, seven days a week, every 
day throughout the year.

CCofCC is one of six 
Catholic Charities organi-
zations within the Catholic 
Charities of the Roman 
Catholic Diocese of Syracuse 
Corporation and represents 
the Chenango County arm of 
the Corporation. CCofCC is 
led locally by an autonomous 
Board of Directors that are 
from Chenango County.

To learn more, call the 
main office anytime at 607-
334-8244.

The website is currently 
being updated but anticipates 
current information and new 
programming to be updated 
by end of the year.

Continued from page 31

Catholic Charities of Chenango County focus on the unhoused -

Catholic Charities of Chenango County Executive Director Robin Cotter was joined by Former 
Norwich Rotary President Ann Smith at a meetign last year to explained the vast array of pro-
grams the agency offers, which include Roots and Wings, Health Home Care Coordination, Scat-
tered Site Supportive Housing, Individual Residential Alternatives, Emergency Respite and more. 
(Submitted photo)
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Chobani employs more than 
3,000 people at four manu-
facturing facilities, including 
plants in Idaho and Australia.

Gundlach said 2024 was 
another great year for the 
company, with the hiring on 
of more employees, employ-
ee development efforts, and 
investments to expand their 
ability to produce more prod-
uct.

While it’s no doubt Chobani 
finds great success with their 
products year after year, what 
truly stands them apart is 
their commitment to fighting 
hunger and offering a helping 
hand to their community.

Fight against hunger
“We also strive to make 

a positive impact not only 
with our products, but in our 
hometowns. We believe that 
when business is done right it 
has the power to change and 
strengthen our communities,” 
said Gundlach. “Our contin-
ued success as a business 
has allowed us to support 
our communities in the fight 
against hunger and food inse-
curity.”

Early last year, Chobani 
launched their Mobile Food 
Pantry, which serves the 
Chenango and Otsego County 
communities.

Since its inception, the 

Mobile Food Pantry has 
served over 5,000 people 
experiencing food insecurity 
thousands of pounds of fresh 
produce, proteins, grains, and 
dairy.

They also launched 
Chobani Super Milk in 2024, 
“a delicious, high-protein, 
fiber-rich, and shelf-stable 
dairy product, meeting a crit-
ical nutritional need for those 
most vulnerable in our com-
munities” made for donation 
purposes only.

Super Milk is distribut-
ed to those in need through 
local food banks and pantries 
in Central New York and 
Magic Valley in Idaho.

“Super Milk is also 
deployed in response to 
natural disasters across 
the country with the help 
of the American Red Cross 
and other local emergen-
cy response agencies,” said 
Gundlach. “Last year we 
sent Super Milk donations 
in response to hurricanes 
Helene and Milton, and our 
most recent deployment was 
to Los Angeles in response to 
the wildfires.”

In January of this year, 
Chobani sent over 80,000 car-
tons of Super Milk and part-
nered with the LA Regional 
Food Bank to get the product 
to California residents who 
need it.

By the end of January 2025, 
Chobani will have deployed 
627,234 cartons of Super 
Milk since they launched the 
product in July 2024.

Chobani also supports 
communities in need through 
financial donations. The 
Community Impact Fund 
Grant Program provided 
more than $100,000 to six 
organizations in Central New 
York in 2024.

“This year’s grants will 

fund programs like home-de-
livered meals for seniors, 
nutritious food-filled back-
packs for at-risk youth, and 
programs that bring students 
together over healthy lunch-
es,” said Gundlach. “These 
projects embody Chobani’s 
mission to support neighbors 
in need while fostering com-
munity wellness.”

The company also 
launched Legacy Projects in 
2024, which are donations of 

$250,000 to support a com-
munity infrastructure project 
in New York and Idaho.

Gundlach said they asked 
employees to pitch their ideas 
for a community project 
where Chobani could make 
a big impact, and the chosen 
projects will be announced 
soon.

Care for employees
Another part of the Chobani 

culture that sets them apart 

from other employers is the 
care and support they have 
for their employees.

“One of our biggest assets 
at Chobani is the local tal-
ent pool that makes up our 
workforce,” said Gundlach. 
“We value the local talent 
and we’re proud to have built 
our plant in this communi-
ty where people have had 
a vested interest in growing 
with us since the very begin-
ning, almost 20 years ago.”

Shop Local in Downtown Bainbridge

1 Freiot Avenue, Bainbridge, NY
607-320-4044

51 North Main Street, Bainbridge, NY • 607-353-1933 • Bainbridgeathletics@gmail.com

Fully Turfed, National Pitching/Tom House Sports 
Instructor On Site, 5 Batting/Pitching Tunnels, 
Self Serve! Team Rentals, Lessons, Rapsodo, 
Pitch Logic, Skytrak & Golf Simulator And More!

Full Service Deli With Daily Specials -
Check Us Out On Facebook

64 North Main Street
Bainbridge, NY
607-767-7734

Bainbridgecarwash.com
Burt Matott, Jr. • Phone / Fax: 607-674-9281

84 North Main Street, Sherburne, NY 13460
M-F 10-5; Sat. 10-2; Sun. 9-1 (Dec.-March) Email: sherburnesports@frontiernet.net

We have you covered
• Jackets • Helmets 
• Gloves 
• Plugs • Oil
  (including Amsoil®)
• Parts &
  Accessories

ATV, Motorcycle (Dirt & Street) 

HEADQUARTERS
ATV

Tire Special

Only
$349

25x8x12 or 25x10x12. 
Four Tires

SHERBURNE SPORTS
PARTS & ACCESSORIES

In 2024, Chobani launched their Mobile Food Pantry, which serves the Chenango and Otsego County communities. (Submitted 
photo)

Another way they demonstrate comunity involvement is the popular Saturday in the Park with Chobani held in Norwich through-
out the summer and early fall. (Submitted photo)

Continued from page 31

Chobani focuses on community impact in 2024 -

Volunteers with Chobani assisted Helping Hands by bagging 
items for a monthly giveaway night. The giveaways are held at 
6 p.m. on the third Thursday of the month in front of the Nor-
wich Family YMCA.  (Photo from the Helping Hands Facebook 
page)
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Daniel Farrow and Stephen Locke
have formed a new CPA firm-

Farrow & Locke CPA Associates, PLLC.
The firm provides accounting & bookkeeping services,
payroll services, as well as income tax planning and 

preparation services for individuals, businesses,
trusts and estates, not-for-profits and local governments.

Dan and Steve have over 35 years of combined experience 
providing services to Chenango County and the surrounding area.  

Come meet Dan, Steve & the rest of their professional staff at
116 E Main Street, Ste 3, Norwich, NY or call them at

(607) 233-4144 to book an appointment.

Considering a career change?
Visit www.HannaCareers.com

6095 State Hwy. 12, Norwich, NY 13815 • office: 607-336-8080
39 Main Street, Sidney, NY 13838 • office: 607-563-1020

howardhanna.com

CALL US TODAY!

In Chenango County, Single Family home sales 
accounted for 258 of the 359 Real Estate transactions 

in 2024, for a total of $110 million in sales.

Howard Hanna was honored to have helped 238 sellers 
and/or buyers move on to the next chapter in life.

If you have questions about Real Estate, give us a call. 
It all starts with a conversation.

*2024 statistics from MLS. Otsego-Delaware Sub board.

Have a real estate question?

Howard Hanna
has the answer.SM

Chobani employees giving out free cases of yogurt at the 2024 Parade of Lights in downtown Norwich. (Submitted photo)

Chobani focuses on 
community impact 

in 2024 -
“We’re fortunate to have 

such a tremendous local tal-
ent pool in the area and we’re 
committed to the growth and 
development of our people, 
regardless of their role at the 
company,” he added.

In addition to employee 
training opportunities, high 
starting wages, and childcare 
support, Chobani also added 
new supports for employees 
in 2024.

The company added a 
high-end fitness center to 
the South Edmeston facili-
ty, as well as a full service, 
health-oriented cafeteria.

Chobani offers employ-
ment opportunities in a wide 
range of fields, from oper-
ations to maintenance and 
finance to human resources. 
Gundlach said if a prospec-
tive employee has an interest 
in a specific field, it’s likely 
they have a role in that area.

“Our goal is to be a top tier 
employer in the region, so we 
build different pathways for 
everyone to be a part of our 
success,” he said.

Future plans
Looking toward the future, 

Gundlach said Chobani is 
anticipating another year 
of growth and success, and 
have “several projects in the 

works that will increase our 
capacity and ability to con-
tinue to produce high-quality 
yogurt.”

He said they also plan to 
continuing investing in their 
Chenango County plant and 
the development of their 
employees, as well as con-
tinuing their efforts to sup-
port the community.

“Our future plan is to con-
tinue growing as a business 
so that we can keep support-
ing our local neighbors in the 
community,” said Gundlach.

He said being located in 
Chenango County is a bless-
ing to the company, due to 
access to great employees, 
some of of the best dairy in 
the country, and opportuni-
ties to have an impact.

“Be proud, but be humble. 
Celebrate success while rec-
ognizing there’s always more 
to do and always more ways 
to use business as a force for 
good to help others,” said 
Gundlach.

“There are so many reasons 
that make being a part of the 
Chenango County commu-
nity great – we’re incredibly 
proud that Chobani was born 
right here!”

Continued from page 34
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DELHI  Route 10 • (607) 746-2386

FORT PLAIN  6236 NY-5S • (518) 993-5755

HAMILTON  15 Eaton St. • (315) 824-2233

NEW BERLIN  3106 Co. Hwy. 18. • (607) 847-6101

RICHMONDVILLE  1181 State Rte. 7 • (518) 519-2001

SIDNEY  101 Main St. • (607) 335-4170

WATERVILLE  Corner Rtes. 12 & 20 • (315) 841-4111

NORWICH
48 Hale St. • (607) 337-9322

Kitchen & Bath Specialists

Remember what good customer service is like? 
Curtis Lumber customers know the difference. 
That’s what we do every day for every customer. 
Not sure why? Give us a try.

We’re easy to do 
business with!

•We strive to continually add new 
products and services to satisfy 
our customers needs.

•We have added more jobs to 
increase our customer service in 
all departments.

No matter what your
project is, or what you 
need... the Curtis       Lumber 
team is ready to help you!

Curtis Lumber offers premium products, superior lumber, tool and hardware variety, 
award winning design and delivery service, knowledge and a well trained customer 
service staff with the expertise to cater to both builders and homeowners.

Fast & Easy Pickup / Delivery Service!

Back row, left to right: Joe Ward, Ray Winton, James Conklin, 
Bob Moore, Richie Layman, Joe Bryant, Bob Walling. 
Front row, left to right: Jamie Hill, Shane Thompson,
Kevin Kerr, Matt Satterlee, Raushanna Sutton

Norwich Store Customer Service Team

For Outside Contractor Sales 
Contact Kevin Kerr: 607-316-3226
email: kevin.kerr@curtislumber.com

For Inside Contractor Support 
Contact Joe Ward:
Office: 607-335-4034
or Cell: 607-437-6246
email: Joe.Ward@curtislumber.com

Contractor Sales & Service

Shane Thompson: 607-793-5409 (cell)
email: shane.thompson@curtislumber.com

Jamie Hill: 518-912-7759 (cell)
email: jamie.hill@curtislumber.com


